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Applicability
This policy applies to any party requesting use of Emory's name, logo or marks in a commercial setting.

Policy Details
Use of Emory’s name, logo or marks in any commercial setting requires prior approval from Emory.

Requests for such approval should be submitted to the Vice President for Communications, and a decision
will be made in conjunction with the Office of the General Counsel.

Faculty Handbook, 2002-2003, p. 60.

Related Links

e Current Version of This Policy:  http:/policies.emory.edu/9.2

Contact Information

| Subject | Contact | Phone | Email
|Clarification of Policy |Ron Sauder |404.727.4499 rsauder@emory.edu
|Clarification of Policy |Office of General Counsel |404.727.6011 |

Revision History

No previous versions of this policy were found.

Emory University policies are subject to change at any time. If you are reading this policy in paper or PDF format, you are strongly encouraged to visit policies.emory.edu to ensure that you are relying on the current
version,
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